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Percentage of Total Retail Sales by
Town Population Groups, 1998

Over 50,000:  
45.53%

25,000 to 50,000: 
14.04%

10,000 to 25,000:  
8.44%

5,000 to 10,000:  
12.52%

2,500 to 5,000: 
7.20%

1,000 to 2,500: 
6.17%

Under 1,000: 
6.10%

Towns Under 1,000: 

500 to 1,000:  2.62% 

Under 500:  1.70% 

Rural & Other:  1.78% 
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SH A R E  O F  TOTAL  RETAIL  SA L E S  B Y  TO W N  
PO P U L ATION  GR O U P S  

*Due to rounding, percentages may not add to 100%. 

            This publication provides a graphical presentation of market share information for various size 
Iowa towns using data from the Iowa Department of Revenue and Finance.  
 
            The pie chart below depicts the market share of total retail sales for various size Iowa towns. In 
fiscal year 1998, Iowa’s largest towns (population over 50,000) accounted for more than 45% of the 
state’s retail sales.  This share has increased over time, up from  approximately 36% in fiscal year 1976.    
On the other hand, the retail market share of the state’s smallest towns (population under 1,000) com-
prised about 6.5% of the state’s overall retail sales in FY98.  For these small towns, retail market share 
has been declining, falling from around 13% of state sales in FY76. 
 
            Several factors may be contributing to these trends, including population shifts from the rural 
areas into the larger towns and cities and changes in the commuting patterns of rural workers.  How-
ever, the rapid growth of mass merchandise stores in the larger towns and cities has been one of the 
most important factors in the outmigration of retail trade from smaller towns.  The huge selections of-
fered by discount department stores and large specialty stores attract customers from long distances. 
 
            For more information, please contact the ISU Retail Trade Analysis Program at Iowa State Uni-
versity, or visit the program online at www.econ.iastate.edu/retail. 
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Share of Total Businesses and Total Sales 
by Amount of Gross Revenue

Iowa, 1998
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CH A N G E S  IN  MA R K E T  SH A R E  OVER  T I M E  

Retail Market Share For Various Size Towns,
Iowa 1976 and 1998
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About 8% of Iowa businesses account for roughly 
85% of the state’s total retail sales. 
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Market Share of Iowa’s Large Cities, FY76 to FY98 

   As a whole, the retail market 
share of Iowa’s large cities 
(populations over 50,000)  has 
increased over time, from about 
36% in fiscal year 1976 to 45% 
in FY98.  This represents an 
average annual growth rate in 
market share of 1.03%. 

Market Share of Iowa’s Mid Size Towns, FY76 to FY98 

  The retail market share of 
Iowa’s mid-size towns 
(populations 5,000 to 25,000)  
has, in general, grown slightly 
from FY76 to the present.  The 
average annual rate of growth in 
market share for towns with 
25,000 to 50,000 population is 
0.3%; for towns of 10,000 to 
25,000 population, 0.95% and 
for towns of 5,000 to 10,000 
population, 0.09%. 
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Market Share of Iowa’s Small Towns, FY76 to FY98 
 All groups with towns of popu-
lation under 5,000 lost retail 
market share over the period 
from FY76 to FY98.  Towns 
with 2,500 to 5,000 people had 
an average annual rate of       
decline in market share of 
0.84%; the share of towns with 
1,000 to 2,500 population fell at 
an average rate of 1.85%.  The 
three smallest population 
groups— 500 to 1,000, less than 
500, and rural and others— had 
average annual rates of decline 
in market share of 3.19%, 
2.63% and 3,81%,  
respectively.  


