Average Pull Factors for lowa Towns by Population Class
Fiscal Year 1998

Population Building General Home Eating & Total
Group Materials Merchandise Food Apparel Furnishings Drinking Specialty Services Wholesale Sales
>40,000 1.59 2.01 1.44 2.23 1.73 1.73 1.91 1.65 1.53 1.60
20,000 - 39,999 1.67 1.46 1.51 0.85 1.48 1.34 1.30 1.12 1.21 1.24
9,000 - 19,999 1.00 1.63 1.72 1.25 1.89 1.68 1.43 1.26 1.18 1.33
8,000 - 8,999 0.96 1.38 1.62 0.98 0.76 1.39 1.41 1.34 0.90 1.20
6,500 - 7,999 0.64 1.34 2.13  0.89 0.89 1.02 0.94 0.81 1.04 1.06
5,000 - 6,499 0.98 1.32 1.67 0.89 0.96 1.10 0.83 0.88 0.95 1.11
4,000 - 4,999 0.82 0.70 1.77 0.73 0.45 0.97 0.66 0.84 0.59 0.86
3,000 - 3,999 1.05 0.59 1.42 0.41 0.84 0.96 0.77 0.94 1.13 0.92
2,500 - 2,999 0.89 0.57 1.23  0.59 0.74 0.94 0.76 0.76 0.99 1.01
Population Group Total Sales
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* Not enough observations for a reliable average.



