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Entrepreneurship




TThe World of the Entrepreneur

m A new businessishborn every 11 seconds
In the United States

m Study of influentiall Americans — the
defining issue of the 21% Century:
Entrepreneursnip!

m Oneof 12 Americansis actively involved
In trying to start a new business.




Entrepreneuriall Activity' Acroess the Globe

United States
Canada

Israel

Italy

Great Britain
Germany
Denmark
France

NETE!

Finland

O Percentage of Adult Population Working to Start a New Business

Percent

.0%

10.0%




Wihat Is an Entrepreneur?

One who creates a new businessin the face
of risk and uncertainty for the purpose of
achieving profit and growth by
Identifying opportunities and assembling
the necessary resour ces to capitalize on
them.




Characteristics of Entrepreneurs

Desirefor responsibility
Prefierence for moderate risk
Confidencein their ability to succeed
Desire for immediate feedback

High level of energy

m Futureorientation

m Skilled at organizing

m Value achievement over money




Benefits of Small Business
Ownership

T he opportunity to:

B Createyour own destiny
= make a difference

m reach your full potential
]

]

reap unlimited profits

contribute to society and be recognized for
your efforts

= dowhat you enjoy and have fun at it




Drawbacks ofi Small Business
Ownership

= Uncertainty of income
RISk of losing your entire investment
_ong hoursand hard work

_ower quality of life until the business gets
establisned

m High levels of stress
m Complete responsibility
m Discouragement




Eeedingithe
Entrepreneurial Fire

m Entrepreneursasheroes

m Entrepreneurial education

m Demographic and economic factors
m Shift to a service economy

m [ echnological advancements

m |ndependent lifestyles

m E-Commerce and the World Wide
Web

® | nternational opportunities



The Cultural Diversity: of
Entrepreneurship

m Young entrepreneurs
m \Women

Minority-ewned enterprises
mmigrant entrepreneurs
Part-time entrepreneurs
Home-based businesses

~amily businesses /
Copreneurs /
m Corporate castoffs I
m Corporate dropouts I




Small Business by Industry
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Small Businesses

m Viake up 99% ofi all businessesin the
United States.

m Employ 53% of the nation's private
Sector wor kfior ce.

m Create more jobsthan big businesses,

m Areleadersin offering training and
advancement opportunitiesto ),
wor kers.




Small Businesses

(continued)

m Produce 51% of the nation’s private
GDP.

m Account for 47% of business sales.
m Create 4X moreinnovationsper R & D

dollar spent than medium-size firms




Small Business Survival Rate
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The Small Business
Failure Record

m 24% of new businesses fail after two
years.

m 51% fail within four years.

m 63% fail within six years.




Nine Deadly Mistakes of
Entrepreneurship

Management Incompetence

_ack of experience

Poor financial control

—allureto develop a strategic plan
Uncontrolled growth




Nine Deadly Mistakes of
Entrepreneurship

(continued)

Poor |ocation
Improper inventory control
Incorrect pricing

Inability to make the “ entrepreneurial
transition”




Avolding the Pitrallis of
Smalll Business Failure

B Know your businessin depth
m Develop a solid business plan
m Vlanage financial resources

Understand financial statements
_earn to manage people effectively
Keep In tune with your salf




